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ABOUT
GROUPE MEDIA

TFO

Groupe Média TFO Is an essential destination for audiences seeking innovative
educational and cultural content in French, at the vanguard of digital learning.
TFO serves two million students and 30,000 teachers across Ontario and Canada,
and operates the two largest educational French-language Youlube channels In
Canada. From Austin to Amsterdam, GMTFO’s content has won multiple prizes:
Kidscreen Awards, Gemeaux Awards, Cassies, IBC Awards, SXSW Film Design

Awards, and many more.
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VISION,
VALUES

1. MISSION

Groupe Média TFO is an
essential destination for
audiences seeking
Innovative educational
and cultural content In
French. It offers
stimulating experiences
and award-winning
content, at the cutting
edge of digital learning.
Proud of 1ts public
heritage, TFO celebrates

the French fact in Ontario

and beyond.

MISSION,

2. VISION

Groupe Média TFO 1s a
public catalyst for rich
educational and cultural
experiences in French,
with the goal of offering
promising solutions for
the Francophonie.

3. VALUES

* Respect

 Ambition

* Innovation

» Leadeship

o (Creativity



GROUPE MEDIA TFO

MANDATE

The mandate of Groupe Meédia TFO iIs to
encourage permanent learning in Ontario by
offering quality, French-language
educational programming services through
television, new media and other
communication technologies. Permanent
learning means the continuous acquisition
of skills and knowledge that are essential to
employability and personal growth.

In partnership with district school boards
and other French-language education
organizations and agencies, Groupe Media
TFO creates and supports a Centre for
excellence In permanent learning, thereby
expanding the selection of flexible and high-
quality programs accessible to learners of
all ages.

Groupe Meédia TFO may enter into
agreements, including funding agreements
with third parties, In accordance with
Articles 6 and 10 of the Ontario French-
language Educational Communications
Authority Act of 2008.



OUR

STRATEGIC
GOALS FOR
AEVAIRE:

Developing strategies with
stakeholders and students In
school environments.

Devenir indispensable pour les
enseignants et les éleves,
d’abord en Ontario et dans le
reste du Canada.

Pan-canadian and
International strategy .

Seizing opportunities at
international levels in order to
reflect ontario’s francophonie
In the world and to present
other aspects of canadian and
international francophonie to
the franco-ontarian
community.

Generating new sources of
revenue (sustainable)

Generating new sources of
revenue while consolidating
existing financing strategies.

Producing relevant, quality
content: evolution of the
company's impact.

Develop processes/tools to
assess the company's impact,
both with regards to Its
digital, educational,
francophone purpose within Its
target audiences, and with
regards to Its contribution to
the sustainable development
of french ontario.
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ANNUAL
PRIORITIES

2018-2019

Prioritize the development of STEAM content,

1 promoting wellness and indigenous
perspectives to further align with the
priorities of the MEO

Increase content notoriety and viewership on 5
our two main platforms
= |DELLO, the monetizable central digital

platform to which other platforms

contribute regularly
= Alinear plattorm (TV) which must continue

to generate revenue and new subscribers

3 Increase talent loyalty and attract the best
candidates

= Rework the newcomer and internal
movement integration program

= (eneralize the implementation of
individual growth plans

= |ncrease employee commitment to the
company’s vision and culture
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Accelerate the second transformation of the

company to data-driven decision making

= Train employees in statistical analysis and
critical thinking and questioning
techniques

= Aggregate and analyze data in a new
technical environment

= Produce predictive analyses (what could
happen?) and prescriptive analyses (what
should we do?) using creation algorithms

|dentify revenue streams (funds, service and
product commercialization, philanthropy,
etc.) and analyze their potential to improve
self-generated revenues

ANNUAL
PRIORITIES

2013-2019
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THE BOARD
OF DIRECTORS

M : Member | C : Committee Chair

Carole Beaulieu

Chair of the Board (Toronto)
Member since June 26, 2013

Her appointment ends January 4, 2021.
*1-M, 2-M

Carole Myre

Administrator (Embrun)
Member since April 18, 2012.

Her appointment ends December 31, 2022.

*1-M (until March 21, 2019)

Donald A. Obonsawin

Administrator (Ballantrae)
Member since December 17, 2013

His appointment ends December 16, 2019.

*1-M, *2-M

Marie Larose

Administrator (Toronto)
Member since May 27, 2015.

Her appointment ends December 31, 2022.

*1-M

Jean-Jacques Rousseau

Administrator (Toronto)

Member since November 16, 2016
His appointment ends November 15, 2019.

*1-M (from June 15, 2018 to March 21, 2019)

*2M (as of March 22, 2019)

Kip Daechsel

Administrator (Toronto)
Member since November 23, 2016
His appointment ends November 22, 2019.

*2-M
Bernard Roy

Administrator (Orleans)

Member since November 30, 2016
His appointment ends November 29, 2019.
*1-C

Michel Paulin

Administrator (Callander)

Member since May 18, 2016.
His appointment ends May 1/, 2019.
*2-C

Dominique 0’'Rourke

Administrator (Guelph)

Member since December 31, 2018
Her appointment ends December 30, 2021.
*1-M (as of March 22, 2019)

|sabelle Paquet
Secretary of the Board of Directors

*Board of Directors Committees

1. Governance and Human Resources
Committee

2. Finances and Verification Committee

*The full amount of remuneration paid to members of the Board of Directors (including the Chair) during 2018-20. .

totals $21 000. This amount matches the remuneration recommended by the Lieutenant-Governor in Council.
Total fees paid to Carole Beaulieu, chairwoman in 2018-2019: $5,950.00



THE MANAGEMENT
TEAM

Julie Caron Manuelita Cherizard

Chiet Digital Learning Officer Chief Talent Development Officer

Nadine Dupont Laurent Guerin

Chiet Content Director Chiet Content and Digital Officer

(as of October 2018) (until June 2018)

Lisa Larsen Eric Minoli

Chief Financial Officer Vice-President and Chief Operations
Officer
(as of January 2019)

Carole Nkoa Glenn O'Farrell

Chiet Communications and Marketing President and Chief Executive Officer

Officer

(as of October 20186)

Michel Tremblay Magalie Zafimehy

Vice-President Corporate Strategies Chiet Marketing Officer

(until March 2019) (until September 2018)



PREAMBULE

Learning Is constantly being transtormed and renewed through technological innovations brought
about by the 4th Industrial Revolution. These upheavals are new opportunities for companies and
young people alike, as they learn to prepare tor their future by acquiring the skills needed in the
21st century: innovation, entrepreneurship, problem solving, collaboration, creativity, critical
thinking, communication, etc.

As we look to the future and to innovation, Groupe Média TFO's mission Is to contribute fully to
Ontario’s vitality, particularly by fully preparing future generations to enter an increasingly
complex job market: 1) by stimulating the Ontarian creative economy with its content, 2) by
remaining a mirror for the Francophonie and its needs, and 3) by acting as an innovative force In
service of its mandate and the Ontarian population.

Using a content strategy focused on employability skills, Groupe Média TFO now supports over a
million students in Ontario through certified educational tools. We also enable over
30,000 teachers in Ontario to enrich their French classes using 12,000 educational resources
available on our IDELLO platform. On TV, our TFO Creations shine throughout Ontario and are
broadcast to some 8 million Canadian households.

- GROUPE MEDIA TFO | ANNUAL REPORT 2018/2019 -

13



CHAPTER 1

INDEPENDENT LEARNING,
CRITICAL THINKING AND
PROBLEM SOLVING,
COMPUTER SKILLS




Groupe Média TFO supports new generations in acquiring employability skills* on a
daily basis by offering plattorms and creative spaces, both real and digital, that
enable those generations to become the main actors of their education.

*The use of the term “global competencies” is also widespread



IDELLO

More than 12,000 educational resources
alignhed with the curriculum of Ontario

PRESENTATION

For Francophones and Francophiles in Ontario, Canada and elsewhere, the IDELLO digital
learning platform includes over 12,000 educational and technological tools and resources; thus
standing out as one of the largest digital learning platforms in the country.

IDELLO is offered for free to students and teachers from Ontario’s 12 French-language school
boards and 60 English-language school boards, and on a subscription basis to any education
institution or organization. In 2018-2019, subscriptions increased by 61%, especially through the
sale of a 2-year subscription to the Commission scolaire de Montréal, the largest school board in

Quebec.

IDELLO’s content is aligned with the curriculum of Ontario and certified by educators, and
supports students as they acquire skills and knowledge by stimulating their curiosity using a fun,
modern approach. On the platform, learners, teachers and families can find videos, games,
websites, applications and educational sheets, all of which are practical, interactive and

collaborative.

- GROUPE MEDIA TFO | ANNUAL REPORT 2018/2019 -
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IDELLO

More than 12,000 educational resources
alignhed with the curriculum of Ontario

New content and service offerings were introduced to meet the needs of teachers in 2013-2019,
including new educational tools focused on comprehension questions and reflection questions,
as well as customized webinars and workshops. These new online training courses have been
very successful. A CEFR / IDELLO training offer in Ontario was also created with 16 training
sessions for 837 participants, adding a source of income related to IDELLO.

Through sorting content by subject and grade level and by offering 100% safe navigation, IDELLO
engages learners In developing employability skills and enriches their experiences by
encouraging independent learning.

In just a few years, IDELLO has become a recognized partner in digital learning,
stimulating innovation and entrepreneurship through collaboration, co-construction,
creativity and wonder.

+3,6M
OF PAGES VISITED

AN INCREASE OF

68%

VS 2017-2018 -
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IDELLO

More than 12,000 educational resources
aligned with the curriculum of Ontario

IDELLO IS IMPORTANT NUMBERS

= APFC Award for the #EcouteCa series, an Following a survey conducted with our
exclusive production by Carte Blanche users, in total, 35% of respondents claim
Films for IDELLO, during the A I'écoute they use IDELLO at least once a week, and
project (2016). /7% use it at least once a month. In

= A community contribution to develop Ontario, 90 % of Francophone teachers have
teaching resources; an IDELLO account and 65 % of Francophile

= Resources sharing with like-minded teachers have an IDELLO account.
communities:

= Student group creation for teachers; Number of IDELLO Accounts.

= An interactive community; 73,750 (+19,000 VS 2017-2018)

= (ollaboration:

= A selection of content chosen by experts
to ensure safe navigation;

= A customized experience.

Number of Teachers Accounts: 39,471
(+8,000 VS 2017-2018)

= FFL in Ontario: 23,180 (+4,300)

= FSLin Ontario: 12,756 (+2,000)

= |n Quebec : 7,184 (+2,000)

Number of IDELLO workshops and events. Website Audience.
196 workshops for 1,870 participants +318,000 users, including +173,000 in ON
including 123 in Ontario for 1,380 +498,000 sessions, including +299.,000 in
participants ON
12 fa|.rs and k!osks for 3,31.3 .VISI’[OFS Satisfiad users: 839
= 48 1n Ontario for 1,948 visitors Users with equal or growing usage: 78%
= 13 in Quebec for 995 visitors Web
= ]1 in the rest of Canada for 370 CHEx.
visitors 190 webex for 929 participants.

*FFL: French As First Language| FSL: French As Second Language



IDELLO

More than 12,000 educational resources
aligned with the curriculum of Ontario

STEAM CONTENT...

...ALIGNED WITH THE CURRICULUM OF ONTARIO AND
PROVINCIAL EDUCATION PRIORITIES

With STEAM — Science, Technology, Engineering and Mathematics — at the heart of 92 % of
content searches performed by our website users, IDELLO implements the curriculum guidelines
of the Ministry of Education of Ontario, which helps our province to compete with leading

countries in these fields.

IDELLO strengthens the fundamental skills of students (collaboration, critical thinking, problem
solving, innovation, etc.) by providing students, their teachers and their parents with activities
and resources to support independent reflection-based learning that continues outside the
classroom. Through science, technology, engineering and mathematics, young people discover
the world and the concrete applications of their learning.

This year, we produced and integrated 12 Féelitout animated books into the IDELLO offer. This
series supports literacy Is a creation of author Cindy Roy, a New Brunswick education specialist.
This project was produced by Les Productions Rivard (Manitoba) as part of the agreement
between the Government of Manitoba and Groupe Méedia TFO.



IDELLO

More than 12,000 educational resources
aligned with the curriculum of Ontario

IDELLO FOR FSL LEARNERS

The FRANCAIS SANS FRONTIERES platform, an IDELLO initiative, was produced thanks to
financial support from the Government of Canada, through the Department of Canadian
Heritage and the Government of Ontario. Intercultural understanding I1s a gateway to new
opportunities for young people to develop and empower themselves as global citizens. FRANGAIS
SANS FRONTIERES fosters the engagement of young Canadians in their communities,

encourages the new generation to grow up with respect for cultural ditferences and interact with
Francophone cultures in Canada.

FRANCAIS SANS FRONTIERES enters a new phase.

FSF promotes intercultural understanding and develops the sociolinguistic skills of students
from grades 1 to 12. Based on the French as a Second Language curriculum of Ontario, FSF is
organized according to CEFR levels and supports the creation of French-language digital stories
and podcasts. Designed by a team of French as a Second-Language educators, these
edutainment activities in French, adapted to the age, interests and school year of their target
audience, encourage students to listen, speak, read and write in French. Students in Ontario’s
4 440 English-language elementary and secondary schools can make their voices heard and
discover the ditferent cultures of Canada, in complete confidence and safety, through an
Inclusive and collaborative website dedicated to them.



IDELLO

More than 12,000 educational resources
aligned with the curriculum of Ontario

FRANGCAIS SANS
FRONTIERES IS:

= resources for FSL teachers and students
from Ontario’s 60 English-language
school boards

= 10 video tutorials to help students
develop literacy and intercultural
understanding skills and practice
employability skills

= ( teaching guides in video and Google
Doc format for teachers

= 70 templates to inspire students, and
additional resources.

FRANCAIS SANS
FRONTIERES SURVEY:

= 234 responses (FSL teacher profiles)

= 36% were aware of the project, 92%
expressed a strong interest

= 62% used FSF resources at least once a
month

= + 95% want more similar resources



IDELLO

More than 12,000 educational resources
aligned with the curriculum of Ontario

THE IDELLO AWARD

Every year, the IDELLO Award rewards
excellence in Ontarian education, especially
French as a First Language teachers, French
as a Second Language teachers and French-
language early childhood educators,
underscoring their exceptional daily work in
the service of Ontarian kids.

For teaching and early-
childhood education.

The Award celebrates the creativity
demonstrated by teachers in engaging their
students for dynamic learning, using
various methods and original teaching
activities combining interactivity, mobility,
entrepreneurship and collaboration, to
transmit essential knowledge and positive
human and social values.

Les gagnantes 2018.

Three awards were given in 2013 :

= TINA HUPE

Sacré-Coeur School, Bourget, Ontario,
winner of the 2018 IDELLO Award, for the
Early Childhood Educator category

= MYLENE PERRON

St. Thomas Aquinas Catholic Secondary
School, winner of the 2018 IDELLO Award for
the FSL category

= JOSEE LOYER

Winner of the 2018 IDELLO Award for the
Francophone School Board category

Congratulations to these teachers who
change the lives of their students,
helping them achieve their full
potential!



LES TABLETTISTES

2018

THE
CONFERENCE

Technological developments over the past
years has made the potential of learning
explode in the 21st century. Thanks to Its
expertise as a producer and distributor of
French-language educational content, its
positioning as a digital, educational,
Francophone company, and 1ts close
relationships with the Ministry of Education
of Ontario and industry stakeholders,
Groupe Media TFO Is a first-class player in
the ecosystem of education in the digital
age.

A true dynamic laboratory of discussions
about the challenges In education, Les
Tablettistes focuses on the future to
Integrate new technologies Into learning
spaces and learning methods.

This  annual collaboration  features
Canadian and international experts in order
to create concrete partnership opportunities
by offering an exceptional forum for
exploration, (experience, research) sharing,
debate and meeting opportunities.

That 1s why Groupe Média TFO created Les
Tablettistes in 2013. The goal of this
renowned  annual  bilingual  EdTech
conference 1S to rethink learning in the
21st century and the challenges linked to
the 4th Industrial Revolution.

This day of discussions and exchanges aims
to identify the needs of education in the
digital age, to retlect on future strategies
and to allow a dialogue on the use of
technologies and their impact in education.
The Tablettistes conterence brings together
learners, young entrepreneurs, educators,
experts, innovators and visionaries from the
fields of education, technology and the
media. Together, we shape the future of
digital learning.



LES TABLETTISTES

2018

Les Tablettistes has always aimed to
approach the transformations of learning
driven by new technologies in a different
way and put the learner at the heart of the
conference. After all, students are those who
experience teaching transtormations; it
appeared essential to include them in the
discussions so their voices could be heard
by education, content and  policy
professionals and decision-makers.

Thanks to the support and participation of
Ottawa’s three Francophone school boards
— the Conseil des écoles catholiques du
Centre-Est (CECCE), the Conseil scolaire de
district catholique de ['Est ontarien
(CSDCEQ), and the Consell des écoles
publiques de I'Est de I'Ontario (CEPEOQ), Les
Tablettistes 2018 successfully achieved a
new vision and launched Innovative
initiatives  alongside  students  and
education experts.

The last edition confirmed the role and
influence of Groupe Média TFO as an agency
of the Ministry of Education of Ontario
within  the education and Innovation
community.

In short, Les Tablettistes i1s a meeting
point  hetween education and
Innovation.

The program is
brilliantly
managed,

simply. This
conferenceis
essential to meet
and exchange
with the decision
makers and
influencers in the
field of
education.
Christa
DICKENSON




LES TABLETTISTES

2018

THE TABLETTISTES
GRANT

Groupe Media TFO sees learning as an
opportunity to Innovate and create, both
Inside and outside the classroom. Propelled
by new technologies and a digital and
entrepreneurial culture that are part of its
DNA, Groupe Media TFO i1s determined to
transform and 1Improve education and
learning experiences.

To stimulate the creativity and motivation of
young learners in Ontario, Groupe Média TFO
launched the first Tablettistes grant, which
was created and designed to encourage
young learners to engage In the
transtormation of  their  learning
environment.

This contest was otfered to students from
Ontario’s 12 Francophone school boards to
develop, in teams of 3 or 4 and as part of
their academic path and aligned with the
Ontario curriculum, innovative concepts
that Integrate new technologies (tools,
programs, redevelopment, etc.) and that
could have a direct application In their
learning experience (submission of a file
with project presentation, budget, potential
development, market research in Ontario,
etc.).

Four projects involving 18 students from oth
to 8th grade were submitted by the CEPEO.
The tour teams were invited to present their
projects at Les Tablettistes 2018 before a
jury composed of three experts from Groupe
Media TFO. After a scoring exercise of
written and oral presentations by the jury,
two teams were presented with awards at a
ceremony held in Ottawa at Ecole

elémentaire publique Julie-Payette on
May 9 2018.



LES TABLETTISTES

2018

The Jury Prize was awarded to the team that
created an application project against
absenteeism at Omer-Deslauriers Public
High School, earning two Raspberry kits to
code their application.

The Tablettistes Grant was awarded to Nour,
Simon, Eleyna, Emma and Joshua, who
initiated the  Createch  project, a
technological Makerspace, from Maurice-
Lapointe public elementary and secondary
school.

The teens were supported In their
development and implementation of the
project by their teachers, Camille Boudreau
and Alexandre Audet, as well as by Groupe
Média TFO. Their progress has been
monitored on video since the start of the
2018-2019 school year and the team will be
invited to participate in the Les Tablettistes
to award the 2019 grant.

By designing their Tablettistes grant
projects, students get iInvolved In their
school community and actively shape their
learning journey, but also impact that of
their classmates. They create and develop
activities aligned on the Ontario curriculum,
all according to their interests. Students
collaborate and contribute to original
entrepreneurial  projects, using therr
learning in a meaningful fashion.

With this new Tablettistes grant project,
Groupe Media TFO thus continues to
support young learners iIn acquiring
employability  skills such as
collahoration, creativity, critical
thinking and entrepreneurship and
prepares the future generation of
Canadian experts for the jobs of
tomorrow.



TFO
CREATIONS

Children’s Content Collection

Groupe Media TFO’s children and youth programming in French is aligned with the Ontario
curriculum and iIs internationally recognized for its excellence. It provides its young audience with
the skills, values and abilities essential to grow and to become enlightened global citizens. These
shows support children in their cognitive, intrapersonal and interpersonal development and
enable them to forge an identity by supporting them as they build their identity, particularly as
young people living in minority environments.

/0% of TFO’s TV schedule I1s dedicated to these smart, creative and stimulating educational
programs. Aimed at children, young people, their tamilies and educators, they showcase:

o (Critical thinking and problem solving

* [nnovation, creativity and entrepreneurship

 |earning to learn, selt-awareness and independent learning
* (Collaboration, mutual help and leadership

e Communication

* World citizenship and sustainability

* Diversity, equality and inclusion

* Literacy and numeracy
e STEAM focus

TF0’s Creations respect STEAM (science, technology, engineering, arts and math)
educational standards, while also integrating languages, geography, history, geology,
environment, animals.... Distributed on different platforms — such as TFQ’s TV channel,
TFO.ORG, IDELLO or TFO’s YouTube channel network — they offer diverse, engaging and
Interactive learning experiences.



TFO
CREATIONS

Mini TFO

Mini TFO, our in-house preschool franchise, continues to attract more and more toddlers and their
families, in Canada and beyond! Proving their quality and exemplary values, Mini TFO content is
increasingly anchoring its presence in Canadian homes.

On television, on digital platforms or with applications, children meet their favourite characters
every day In sketches, shows, songs, nursery rhymes, games, stories, etc.

In line with the Ontario curriculum and the STEAM approach, Mini TFO promises a safe, fun and
colourful family environment. Children aged 2 to b6 years old are encouraged to make discoveries,
express their creativity, reflect and have fun with their three beloved actors Josee, Lexie, and
Christopher. Mini TFO’s continuous and integrated approach ensures an interactive experience
that follows the little citizens of tomorrow in their cognitive and social development.

On YouTube, Mini TFO has quickly become the number one destination for young
Canadians looking for educational and intelligent programs in French. Its channel
network, which includes Mini ABC, Mini Doremi and Mini Mation, have reached over

660 million views and over 700,000 subscribers.
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TFO
CREATIONS

MINIVERS, a TFO Creation
produced by Renéee Paradis

= (Critical thinking and problem solving

= |earning to learn, self-awareness and
iIndependent learning

= (Collaboration, mutual help  and
leadership

= Financial literacy

Welcome to Minivers, a comical educational
series that takes place In fascinating
universes combining 3D and real characters
using LUV technology, TFO's Virtual Worlds
Laboratory! In Minivers, colourful characters
encounter various challenges. Not to worry,
because they always find a friend to help
them through educational games. And let’s
not forget their songs and humour!

This series of 40 episodes of / minutes
each, aligned with the Ontario curriculum,
involves little viewers in the action. In each
episode, the characters call on the viewer to
solve a situation, turning the viewer into one
of the protagonists of the story.

As the show stimulates their critical
thinking, logic and knowledge, children
understand the added value of helping each
other and learn while having fun!

With 1ts colourful and tanciful universe and
funny and friendly characters, the series
stimulates children’s Imagination and
shows them the richness of the world made
up of a wide variety of personalities and
cultures living in harmony.

- GROUPE MEDIA TFO | ANNUAL REPORT 2018/2019 -
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TFO
CREATIONS

Contest « les petits
scenaristes »

YOU GET TO PICK
THE STORY!

= Story concept and draft

= Visual elements

= |earning through play

= |nvestigation

= Communication

= |magination, creative and
thinking.

Innovative

This year, MINIVERS pushed the limits of
imagination by looking for young
screenwriters in Ontario’s 72 school boards
for 1ts new shows, open exclusively to
Ontario schools.

A digital contest was launched In
March 2019 for Francophone and
Francophile teachers and educators, from
kindergarten to grade 2, to submit
screenplays with their classes.

Accompanied by a dedicated website and a
detailed teaching sheet, they were able to
benefit from a turnkey educational and fun
activity to do in class to develop their
students’ experiential learning.

The children made choices of costumes,
situations, and hypotheses in order to make
collaborative decisions to complete the
script of the show. Three classes were
randomly selected (Cornwall, Sudbury and
Toronto areas) and their scripts were
incorporated into Minivers 2, for which they
received VIP invitations.

In all, MINIVERS 2 met over 1,200 mini fans
in 3 cities for 3 performances and
interactive games combining physical
activities, problem solving, mathematics,
all while having fun!
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TFO
CREATIONS

Mini Yoga, a TFO Creation
produced by Renee Paradis

= |earning to learn, self-awareness and
iIndependent learning

= (Collaboration, mutual help and
leadership

= Wellness and self-confidence

= World citizenship and sustainability

= Diversity, equality and inclusion

It 1S never too early to introduce children to
wellness. With Mini Yoga, a series available
on our Youlube Mini ABC channel
entertainers Josée, Lexie and Christopher
engage children aged 2 to 6 in the discovery
of yoga.

Creative and amusing poses inspired by
Amazonian animals, the savannah and the
far North, breathing exercises, as well as
songs and riddles await the little ones!

With 26 episodes of 20 minutes each and
26 affirmations of 1 minute and 30 seconds
each, MINI YOGA i1s THE ultimate way to
transform time spent in front of screens into
physical activity. MINI YOGA is a series of
privileged moments of physical activity
exploring new worlds to encourage children
to move, reflect, discover and develop their
imagination. MINI affirmations help children
cultivate a positive spirit and develop self-
confidence.

MINI YOGA promotes the physical and
psychological well-being of children
while developing their concentration
and academic performance. This series
also focuses on iInclusiveness hy
offering alternative poses for children
with disabilities.
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TFO
CREATIONS

Children content catalogue

BULLE ET GUIMAUVE

= (Critical thinking and problem solving
= Communication

Bulle and Guimauve are two adorable puppets that encourage children learn to
communicate by teaching them how to react and interact in every situation, with
songs!

BLAGUE DE LA JOURNEE ET DEVINETTE DE LA JOURNEE (4-8 YRS)

= [earning to learn, self-awareness and independent learning
= |iteracy and numeracy

s there anything better than jokes or riddles to learn while having fun? In these short
clips, Josée, Lexie and Christopher help children strengthen their vocabulary,
demonstrate visual skills and understand word games through jokes and unusual
riddles!

SAVAIS-TU QUE 7 (6-12 YRS)

= [earning to learn, self-awareness and independent learning

= World citizenship and sustainability
= STEAM focus

Josée, Lexie and Christopher surprise children with unusual facts! Through funny and
educational clips, “Savais-tu que?” tests children’s knowledge on various subjects,
particularly STEAM subjects like astronomy, ancient civilizations, the animal kingdom,
the human boay...

TOOPATI (2-4 YRS)

= (Critical thinking and problem solving
= (ollaboration, mutual help and leadership

Alphonse, Bertrand and Celeste, three playful babies, go on lots of adventures after
their parents leave for work. Within their cradle, they make many discoveries thanks to
their inexhaustible curiosity.



TFO
CREATIONS

Children content catalogue

LE MONDE MAGIQUE DE LORENZO (6-9 YRS)

= (Critical thinking and problem solving
= (ollaboration, mutual help and leadership

= Diversity, equality and inclusion
= STEAM focus

In the heart of a Toronto library in danger of disappearing, a trio made up of magic
guardian Lorenzo, a friendly monster who loves food, Lili, a curious and bright 12-year-
old girl, and Rockford Pigeon, an obsessive librarian, help each other and collaborate
with friends who live in magic books to prevent the magical place trom closing down!
In this live action series that unfolds in a virtual set, each episode i1s full of
Information and solutions for all the problems encountered by the characters!

CHANSONS TRADITIONNELLES (3-3 YRS)

= |earning to learn, self-awareness and independent learning
= |iteracy and numeracy

Traditional French songs continue to rock the little ones! Animated in 3D, they feature
Mini TFO characters as they move to lively rhythms.

MISSION : FRUITS ET LEGUMES (2-5 YRS)

= STEAM focus

= Wellness
= (ritical thinking, Communication, Collaboration, Creativity

Forelius Hummus —Daddy Mole — collects information about fruits and vegetables for

a top secret organization. His daughter, the ant Pépine Hummus, IS of course
completely unaware of this! In each episode, Daddy Mole and Pépine present a
surprising characteristic of a fruit or vegetable. This series offers content related to
STEAM subjects, with an emphasis on several themes: nature, ecology, nutrition,
health, geography, history, etc.



TFO
CREATIONS

FLIP, a TFO Creation

produced by Fabienne L'Abbe

= (Critical thinking and problem solving

= (Collaboration, mutual help  and
leadership

= Communication

= World citizenship and sustainability

= Diversity, equality and inclusion

Through its unprecedented daring, TFO's
youth show has been, since Its outset, an
endless source of digital and televised
educational content for preteens. FLIP not
only discusses issues relevant for kids
(Identity construction, school drop-outs,
bullying, critical thinking, entrepreneurship,
digital literacy, global citizenship, mental
health...), but also their well-being (sexual
health and mental health), as well as the
diversity of the Ontarian Francophonie.

FLIP produces content in French to support

the goals established in the curricula for
grades / to 10.

These productions stimulate awakenings,
growth, and  engagement,  foster
openmindedness, questions and inspiration
for kids who want to become better world
citizens. With dry, irreverent humour and
unrivalled freedom of expression, FLIP gives
a voice to young Francophones in minority
communities and creates strong ties with
Its audience.
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TFO
CREATIONS

A few FLIP characters

LE DIRECTEUR

This series of sketches features Pascal Boyer in the role of Principal Constantin, a high
school principal in Ontario with unconventional disciplinary methods, outdated
references and questionable results. Despite some clumsiness, everything he does IS
done with his heart on his sleeve.

The series does not fail to cover serious topics that could actually be the cause of a
visit to the director: plagiarism, theft, dropping out, bullying, speaking English in the
corridors, vandalism, etc.

AMELOVE

Amelove I1s the YouTuber we're a little ashamed to love and that we can't resist.
Perfectly embodied by Pascal Boyer, this character

draws Inspiration from real web celebrities and has been designed to parody the
typical clips of the most popular YouTubers and influencers on the web.

Amelove I1s sometimes supported by her pals, D to the Draw (Diandra Grandchamps)
and Cam P’tite Brune (Camille Lam) from the “Girly Confidential” duo. “Les
Toutoubeuses” Is a sarcastic, hilarious reflection of the false “authentic image” too
often projected on the Web!



TFO
CREATIONS

FLIP, a proximity with
schools and the youths

SCHOOL TOUR

In September 2018, the FLIP team went out
to meet kids and toured 3 schools In the
Toronto area  (Etienne-Briilé, College
Francais and Saint-Frere André) to roll out
the red (not red!) carpet for them as they
started their high school year!

The students were Interviewed as VIPs and
discussed their first day of school: the
clothes they wore, what they took with them
In their bags, the location of their locker,
their course load this year, their
expectations for this school year...

SCHOOL MATINEE AT
THE FESTIVAL
FRANCO-ONTARIEN

In June 2018, the FLIP team will be In
charge of hosting the school matinee of the
Festival Franco Ontarien. This is the largest
group of Francophone and Francophile
students In Grades 5 to 8 In Eastern
Ontario!

This partnership has allowed us to be even
more present in the community and to be In
direct contact with our audience to promote
our content and host live activities.



TFO
CREATIONS

FLIPPONS, the first 100% franco-
ontarian comedy review of the year

FLIPPONS 2018 was a hallmark for Franco-Canadian productions: FLIP, TFO’s youth franchise,
produced the first 100% Franco-Ontarian comedy review of the year. The 52-minute TV special
aired on December 31 on our channel and was entirely recorded in Ontario, with artists and
artisans of the Franco-Ontarian community. FLIPPONS 2018 was broadcast on TFO on January 1,
2019 in the afternoon and available on FLIP's YouTube channel from January 1 to January 15
2019. The show very quickly found its audience and received great media coverage: 3.5 million
impressions (print media) and 129,000 people reached by FLIP's Facebook page, in organic
traffic, 1.e. without monetary support. On air, FLIPPONS 2018 is the only TFO program that has
been successful in attracting more than 40,000 average listeners per minute, 98% of which
were in Ontario.

Be sure to watch FLIPPONS 2019 on December 31.

FLIP has more in store for 2019! Alongside various collaborators, the team will create a year-in-
review that combines the politically incorrect with oftbeat humour. Katherine Levac, Mathieu
Pichette and Alexandre Bisaillon have already confirmed they’ll be involved with FLIPPONS 2019.
Their presence opens the way to Interesting public relations and media opportunities, and our
viewership on air and social media will surely benefit from their tanbases.



TFO AND
EDUCATIONAL
DIVERSITY

Our Acquisitions
and Co-Productions

AMELIE ET COMPAGNIE (6-9 YRS)

= (Critical thinking and problem solving, Collaboration, mutual help and leadership
= [earning to learn, self-awareness and independent learning
= World citizenship and sustainability, Diversity, equality and inclusion

Amelie et compagnie recounts the adventures of Ameélie Archambault, a very curious 9-
year-old budding veterinarian. She fights body and soul for all the causes that are
dear to her heart. Despite her good Iintentions, she often finds herselt in extraordinary
situations, but fortunately, she solves her problems with the help of her good friends.

#ECOUTECA! (9-15 YRS)

The #écouteca! series features two teenagers, Sacha and Caleb, who, along with their
friends, humorously discuss sensitive topics that aftect young people. They talk about
ife, school or relationships with others, and allow young people to become more
familiar with the French l[anguage and all its accents.

LES VLOGUES DE NEWTON (6-9 YRS)

Newton wants to share all his knowledge with the whole world (except for
dogs...blegh)! When the Archambault family leaves tor the day and the house is empty,
Newton takes Ameélie’s laptop computer to record a new series of vlogs for his YouTube
channel!

JON LE BRON

= (Critical thinking and problem solving
= (ollaboration, mutual help and leadership
= |iteracy and numeracy

The wild and surreal world of Agent Jean, the hero of Alex A.’s successful Canadian
comic strip, IS being transposed to television and digital platforms. Saving the world
has never been this fun! Through good humour, optimism and problem-solving, I'’Agent
Jean is an inspiring and positive character for its audience. In fact, these values have
made I'Agent Jean a useful educational tool for many teachers during classroom
lessons.



TFO AND

EDUCATIONAL
DIVERSITY

Our Acquisitions
and Co-Productions

VRAIMENT TOP (9-12 YRS)

= [earning to learn, self-awareness and independent learning
= World citizenship and sustainability, STEAM focus

Vraiment Top Is a series of educational clips in the form of top lists, for kids aged 9 to
12, In a comical and absurd setting. The short and rhythmic segments present
Information as clearly and concisely as possible, with a simple presentation.

MATHPLOXION

= (ritical thinking and problem solving, Literacy and numeracy, STEAM focus
= |earning to learn, self-awareness and independent learning

Mathematics are everywhere — one might even say they're a mathXplosion!
"Mathemagician" Eric unveils the secrets of the not-so-secret world of mathematics

through tascinating, entertaining and fun clips. Kids are encouraged to discover their
own skills by experimenting at home.

MOTEL MONSTRE

= (ollaboration, mutual help and leadership
= Communication, Diversity, equality and inclusion

In the village of Bouillon, a strange team manages an old motel built next to a thermal
spring with mysterious powers. The team Is comprised of horrible monsters, a lunatic
old man, and Magalie, 15, an often clumsy but inventive teen. Together, they move
heaven and earth to keep the source and motel open, since the survival of the monster
species depends on it! Rooming together Is not always easy.

Z0UBI DOUBI

= (Critical thinking and problem solving
= (ollaboration, mutual help and leadership

Small remote-controlled cars live and play in a life-sized forest. As they struggle to

cross a stream, construct a dam or explore a swamp, they approach all problems with
enthusiasm. Their mantra? Keep trying.



TFO AND
EDUCATIONAL
DIVERSITY

Our Acquisitions
and Co-Productions

SUBITO TEXTO

= Communication, Diversity, equality and inclusion
= World citizenship and sustainability

Subito Texto stars the adventures of Maude, Jennifer, Mélanie, Vincent and Sami as
they make their debut in high school... a whole new world to discover and understand!

OH CANADA AVEC NADIE ET FELIX

= |earning to learn, self-awareness and independent learning

= World citizenship and sustainability
= Djversity, equality and inclusion, Literacy and numeracy

For Canada 150, Nadie and Felix were invited to a mysterious party. To attend, they
need to learn a few things about this exceptional country and what defines it.

JACK

= (Critical thinking and problem solving
= (ollaboration, mutual help and leadership

Jack is a little alien with a particular curiosity and fascination for everything on Earth.
Bold and brave, he takes his companions on pertlous adventures.

ARTHUR

= (Critical thinking and problem solving, Innovation, creativity and entrepreneurship
= |earning to learn, self-awareness and independent learning
= (ollaboration, mutual help and leadership

Arthur Is an 8-year-old aardvark attending third grade at Lakewood elementary school
In Mr. Ratburn’s class. His best friend is Buster Baxter, and they’ve known each other
since preschool. Arthur has plenty of other friends with whom he goes on plenty of

adventures.



TFO AND
EDUCATIONAL
DIVERSITY

Our Acquisitions
and Co-Productions

PEG + CHAT

Critical thinking and problem solving

Learning to learn, self-awareness and independent learning
Collaboration, mutual help and leadership

Literacy and numeracy, STEAM focus

In her strangely mathematic world, Peg encounters an innumerable amount of
problems which she solves with the help of her cat... Chat.

LE VILLAGE DE DANY

= |nnovation, Creativity, Entrepreneurship

With little songs and sweet stories, Dany, a four-year-old tiger, shares his emotions
with children.

L’OURS BENJAMIN

= (ollaboration, Helping others, Leadership

Benjamin and Howard take their teddy bear job very seriously. Every day, they make it
their mission to help Max and Elisa, the two children of the family, all in secret and in
full accordance with Teddy Bear rules.

LA PETITE MOSQUEE DANS LA PRAIRIE

= (ollaboration, mutual help and leadership
= World citizenship and sustainability
= Diversity, equality and inclusion

This comedy series aims to dispel stereotypes about Islam and tells the story of a
small Muslim community living in Saskatchewan.



TFO AND
EDUCATIONAL
DIVERSITY

Our Acquisitions
and Co-Productions

TIB ET TATOUM

= (ollaboration, mutual help and leadership
= Diversity, equality and inclusion

Who hasn’t dreamed of having a dinosaur best friend? Tib lives within a clan during
Prehistory. His biggest concern Is the birthmark around his eye that causes other
children to mock him relentlessly. But as he loses hope, he finds the perfect friend: a
red dinosaur he calls Tatoum. Now all he needs to figure out Is how to make him
cohabit with dad, mom and the rest of the clan!

CLIC ET SA BANDE

= (Critical thinking and problem solving
= |earning to learn, self-awareness and independent learning
= |iteracy and numeracy, STEAM focus

Clic, an investigative journalist firefly, loves solving mysteries and problems.
Adventurous, creative and persistent, this lovely insect has a logical explanation for
everything!

FOOGALS

= |earning to learn, self-awareness and independent learning
= World citizenship and sustainability, Diversity, equality and inclusion

From the distant planet of Floog, Fleeker, Flo and Boomer are on an observation
mission on Earth to collect data about the world of humans. Highly curious and often
faced with things or giant beings compared to their small size, these three tiny aliens
never stop experimenting and wondering.

BLOCK ROCK

= |nnovation, creativity and entrepreneurship
= Communication

A unique block-shaped character sings its own song! A pop melody about noses? A
hip-hop rhythm about winks? A disco hymn about magic? Block Rock is all that, and
more!



TFO AND
EDUCATIONAL
DIVERSITY

Our Acquisitions
and Co-Productions

LA PETITE ECOLE D’HELENE

= (Critical thinking and problem solving
= [earning to learn, self-awareness and independent learning
= Communication

Welcome to Hélene’s Little School — a school where things are quite extraordinary!
Helene teaches her toys and plushies. And though she lacks actual teaching
experience and her special students give her many problems, she's got a big heart ana
knows how to stay positive. Together, Helene and her students always find a solution!

ERNEST ET CELESTINE

= (ollaboration, mutual help and leadership
= Diversity, equality and inclusion

Born in two opposite worlds, a grouchy bear and an orphan mouse become friends,
against all odds.

LE JOUR OU HENRI A RENCONTRE...

= (Critical thinking and problem solving, Diversity, equality and inclusion
= [earning to learn, self-awareness and independent learning
= (ollaboration, mutual help and leadership, World citizenship and sustainability

This show teatures young Henri, who experiences new adventures in each episode by
meeting an unusual character! A whale, the moon, a car, a balloon... Each meeting Is
an opportunity for a brand new experience where Henri discovers a highly important
mission.

FRENCH EN AMERIQUE

= Communication, World citizenship and sustainability
= Diversity, equality and inclusion

Tse veux dire? 1s a series of twenty fun animated video clips that teach audiences
about the weirdest and silliest French Canadian expressions in North America.



CHAPTER 2

CITIZENSHIP




TFO reflects diverse world perspectives and contributes to local, national, global
and virtual society and culture.



CORPORATE

COMMUNITY TOUR

Meeting the Franco-Ontarian

soclal innovation

This year Groupe Media TFO met the players

of Franco-Ontaritan social innovation,

particularly at the heart of the Metis and

First Nations communities that make up the

group. These meetings were intended to:

= strengthen ties,

= consolidate our achievements with our
partners,

= gxplore new synergies,

= discover the new issues facing Ontario’s
Francophonie, and

= nspire the next generation of TFO
content.

President and CEO Glenn O’Farrell travelled
to Ottawa, Thunder Bay, Sudbury, Kingston
and Toronto to meet comm<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>